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As the “ULTIMATE 4-STROKE OUTBOARD” 
brand, Suzuki understands the importance 
of a clean and healthy marine environment.  
We began our “Clean-Up the World 
Campaign” in 2010 and this campaign is 
now part of Ministry of the Environment’s 
“Plastic Smart Campaign.” For more 
information please visit:  
http://plastics-smart.env.go.jp/en/ 

The One-And-Only, 
Small, Lightweight 4WD Vehicle

Nobody But Jimny
Sapporo-city, Hokkaido

4 participants

Iwaki-city, Fukushima-pref.
30 participants

Head Office, 
Hamamatsu-city Shizuoka-pref.

66 participants
Kosai-city Shizuoka-pref.

15 participants
Toyokawa-city Aichi-pref.

6 participants

SUZUKI’S 8TH 
CLEAN-UP THE WORLD CAMPAIGN

PT. Suzuki Indomobil Sales together 
with students and teachers, navy, 

army, air force, police, local
fishing communities and government

INDONESIA 60 participants

Uki-city Kumamoto-pref.
8 participants

Akashi-city Hyogo-pref.
6 participants

ITALY

TAHITI

BRAZIL

U.S.A.

Astillero Regnicoli S.A.I.C.A.
ARGENTINA 20 participants

Motonavis D.O.O.
CROATIA 25 participants

Suzuki Italia S.P.A. 
ITALY, 14 participants 

Neil Marine (Pvt) Limited together
with local fishermen

SRI LANKA 50 participants
Intraco Pacific Trading Co. Ltd
VANUATU 100 participants

SUZUKI FRANCE S.A.
FRANCE 27 participants

Protech Engineering Co., Ltd.
HONG KONG 20 participants

GHANDI SECAF VEICULOS LTDA.
BRAZIL 45 participants

Maldives Transport
and Contracting Company PLC

together with NGO “Save the Beach”
and local communities

MALDIVES 150 participants

SUZUKI S.A.
GUATEMALA 50 participants

K.T.S. Sendirian Berhad
MALAYSIA 40 participants

Suzuki Deutschland GmbH together 
with MBC Delphin

GERMANY 21 participants

Yokohama-city Kanagawa-pref.
10 participants

Imizu-city Toyama-pref.
7 participants

Matsuyama-city, Ehime pref.
7 participants

1000 Size Co., Ltd.
RUSSIA 5 participants

Nippon Automoto
TAHITI 72 participants

Suzuki Motor of America Inc.
U.S.A. 20 participants
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First generation (From 1970)
The first Jimny, the LJ10, made its name as the “one-and-only 
4WD” in the Japanese mini-car segment soon after debuting in 
April 1970. Despite its small size, the Jimny’s tough, authentic 
off-road ability quickly earned acclaim from both professional 
and regular users. Its ladder frame, low range transfer gear and 
rigid axle structures have all been passed down to later 
generations. 

Following the success in the Japanese market, the Jimny 
evolved to meet various demands and expanded its sales 
globally. In total, the first generation Jimny series was exported 
to over 100 countries, acquiring fans around the world.

Second generation (From 1981)
In 1981, just as 4WD vehicles were gaining popularity in 
Europe and North America, the Jimny had its first full model 
change: the SJ410. It was well received for its new iconic 
sharp and stylish design. 

When the SJ413 launched in 1984, the 1.3-litre engine had 
the largest engine displacement in a Suzuki vehicle at the 
time. Superior ride comfort was achieved by introducing the 
3-link coil spring suspension, a feature passed down to later 
Jimny generations. The second generation Jimny was 
marketed under a variety of names, such as Samurai, Caribian 
and Sierra, and overseas production as well as worldwide 
exports substantially expanded.

Third generation (From 1998)
Debuting in 1998, the third generation Jimny introduced a 
higher level of comfort and greater stability and manoeuvrabil-
ity, while still retaining its tough off-road character. The solid, 
rounded shape of the new exterior design transformed the 
conventional image of a 4WD vehicle. A new part-time 4WD 
system allowed switching between 2WD and 4WD without 
stopping the vehicle, enabling quick response to changes in 
weather and road conditions. 

All-New Jimny: 
A Masterpiece of 
Suzuki’s Four-Wheel 
Drive Technology
The Suzuki Jimny has continued to impress, 
delight and satisfy off-road enthusiasts for nearly 
50 years. Being the one-and-only authentic 
off-roader that is small and lightweight, the Jimny 
has proven the value of Suzuki’s go-anywhere 
4WD technology and has earned high acclaim 
resulting in sales of more than 2.85 million units* 
worldwide. And now, the passion and 
accumulated technologies have been passed 
through evolution down to the all-new Jimny.
*Sales figures are as of March 2018.

Chief Engineer’s Interview

“
”

It was a result of our uncompromising pursuit of the design concept, 
building a ‘professional tool’ that is simple, yet beautiful
All-New Jimny Chief Engineer
Hiroyuki Yonezawa

Heritage design

Front grille with 
vertical openings 

Horizontal slit-like 
design 

Gathered rear lamps

Fourth generation (From 2018)
The latest evolution of the Jimny arrived in 2018. Fully 
embodying the spirit of its predecessors and the core 
concept of being the "one-and-only, compact 4WD vehicle", 
the tough-looking new body design and enhanced off-road 
performance combine for greater functionality and 
practicality. The all-new Jimny has been perfected to fully 
satisfy professional users, Jimny enthusiasts, and urban 
drivers alike.

Please share with us about the concept behind 
development of the all-new Jimny.
We developed the model with a concept 
of building a truly unique compact 4WD 
that features both functional beauty and 
authentic off-road performance that 
makes it possible to explore all corners of 
the world. To realise this, we retained 
Jimny’s trademark structures, like the ladder frame, rigid axles and its 
unique ALL GRIP PRO part time 4WD with low range transfer gear. And 
we further enhanced its levels of performance, ride comfort, driving 
stability and easy handling.

I hear Suzuki invited opinions from professional users 
and 4WD enthusiasts in developing the all-new Jimny.
In developing the car, we interviewed 
professional users from around the world 
to better understand their needs in harsh 
driving environments. One example of 
improvements made in response to these 
opinions was luggage space. For better 
usability, we increased the width of the 
back door opening for easy loading, and designed the rear seats so 
that a fully flat space could be created when the seats are folded 
down. We also had Jimny enthusiasts drive prototype cars off-road, 
and used their feedback to further enhance its performance.

The exterior design of the Jimny is very 
unique. Why did you choose this shape?
The square-shaped body was a result of our 
uncompromising pursuit of the design concept, 
building a “professional tool” that is simple, yet 
beautiful. The flat, square bonnet keeps the front 
corners in view, and its vertical side and quarter 
windows help prevent snow from piling up. The 
large, square back door contributes to increasing 
load capacity. Also, design elements like the 
front grille’s vertical openings and simple round 
headlamps were inherited from past Jimnys to 
create a familiar, yet distinct Jimny look.

Could you tell us which points you focused on the 
most in developing the all-new Jimny?
The Jimny is the world’s smallest authentic 4WD off-roader 
and we are proud of its heritage. So when developing this 
Jimny, we discussed every detail and every change 
thoroughly, and made certain that we were not going off 
track from Jimny’s core value of being a “professional tool”. 
At the same time, we were committed to making the new 
model even safer on-road, and more reassuring to drive for 
commuting or for leisure. Satisfying both characteristics was 
what we focused on the most.  

Please share your personal thoughts about the 
all-new Jimny.
I think the Jimny holds a special place in the hearts of users 
around the world. When I visited a countryside dealer in 
Europe, a first-generation Jimny was prominently displayed 
in the dealership. In Japan, I not only see Jimnys everywhere 
I go, but I also see smiling faces of proud Jimny owners. 
These experiences gave me confidence that the Jimny is a 
valuable asset and symbol of Suzuki that brings joy and 
excitement to many people. It is my sincere hope that more 
people and fans from around the world will experience the 
all-new Jimny, and discover the pleasure it can bring into 
their daily lives.

First generation
1970 1981 1998

Round headlamps 
and independent 
indicators

Second generation Third generation
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In 1920 Suzuki Loom Manufacturing Co. was officially
incorporated with Michio Suzuki as president.
To mark the 100th Anniversary Year in 2020 we are
presenting this series in Suzuki Family featuring
Suzuki’s DNA as shown by our history and products.

 4Series

For Over a Half-Century, 
Suzuki Outboards Writes 
the History of 
Industry Innovation
Suzuki Marine has come a long way since the 
first outboard, D55, was produced and sold in 
1965. This product, which was a two-stroke 
water-cooled outboard, led the move from 
air-cooled to water-cooled outboards. Since this 
first outboard, Suzuki has proven to be an 
industry leader in innovation. In fact, in today’s 
world where 4-stroke outboards are dominant, 
Suzuki has earned the National Marine 
Manufacturers Association’s Innovation Award 9 
times, eight of these for 4-stroke outboards which 
is the largest number of awards in the industry.

During its beginning years, Suzuki did market 
research about seaweed harvesting machines, 
but this research identified a hidden demand 
for outboard motors in both the commercial 
and leisure markets. With effort and a lot of trial 
and error, Suzuki’s outboard motors began to 
establish a solid reputation in Japan. 

In the 1970s, Suzuki entered the global 
markets with a new goal of providing customers 

all over the world with products meeting their 
needs. It wasn’t easy. The biggest issues were understand-
ing the different uses and customer demands for outboard 
motors throughout the world. As the decade of the 1980s 
opened, Suzuki invented the first Oil Injection for outboards 
and then in 1985, ventured into the big engine market with 
the V6 engines, DT150 and DT200. In 1987, the DT200 
Exanté, the flagship model of its generation, received the 
NMMA Innovation Award.

For over a decade from the mid-1990s, the entire 
outboard industry faced an enormous challenge. In order to 
meet unprecedented environmental requirements there 
was a move to replace conventional 2-stroke outboard 
production. While some manufacturers persisted with 
2-stroke engines, Suzuki management made the daring 

HIS TORY

decision to go all in with the devel-
opment of 4-stroke outboards. 
Pouring resources into this effort, 
Suzuki leveraged its talent for 
innovation and its “Yaramaika (Let’s 
do it)” spirit to create a new genera-
tion of 4-stroke outboards. This 
spirit, coming at a particularly 
revolutionary time, established 
Suzuki Marine as an innovative brand. Suzuki’s bold 
response to environmental demands, constant success in 
innovation and ability to control costs solidified Suzuki’s 
strong presence in the global market.

The list of Suzuki’s industry firsts is impressive: first Fuel 
Injection (DF60/70), largest 250 and 300 horsepower 
four-stroke outboards (DF250, DF350), first Electronic 

Throttle and Shift System (DF300A), first changeable 
regular/counter rotation system (DF300AP), first 
Battery-less Electronic Fuel Injection (DF25A/30A), first 
Contra-Rotating Propeller (DF350A), and more. And in 
recent years where fuel costs are always a concern, 
Suzuki has responded to customers’ demands and has 
set new benchmarks for engine fuel economy. Today, 
Suzuki has a full line that extends from the flagship 
DF350A down to the compact and lightweight DF2.

From the first days along Lake Hamana where Suzuki 
was thinking about helping neighbours on the water, 
there have always been Suzuki people looking for new 
opportunities to make products customers truly want. 
And Suzuki has done that by paying close attention to 
customers’ needs and by continuing its quest for 
excellence in innovation. Suzuki will continue to 
develop and deliver the ULTIMATE 4-stroke outboard 
motors to global customers.

D55 sales posters 
for both commercial 
and leisure use

D55 displayed at the boat show 
in Tokyo

President Shunzo Suzuki 
operates outboards in 
Lake Hamana in 1965

The D55 mounted on fishing boat

Prototype D55 on Lake Hamana with Suzuki colleagues, 
1964 Summer break

DF175A, the newest model

D55
Suzuki introduces its 
first outboard model, 
the D55. This was the 
first water-cooled 
engine on the market.

DT5
The compact 5-horsepower 
mounted 2-cylinder DT5 was 
released.  The DT5 delivered 
more powerful propulsion 
than 1-cylinder conventional 
5-horsepower outboards in 
use at that time.

DT200 Exanté
DT200 Exanté won the 
first “Most Innovative 
Products” award from 
the National Marine 
Manufacturers 
Association (NMMA).  
This was first of many 
NMMA awards to Suzuki.

DF9.9
Suzuki introduced 
DF9.9 and DF15, the 
company’s first 
4-stroke outboards. 

DF70
DF70 and DF60, the 
first Suzuki 4-stroke 
outboards with 
Electronic Fuel 
Injection System were 
marketed. Both models 
won the “NMMA 
Innovation Award”. 

DF250
DF250 debuts as the 
industry's first 250PS 
(184kW) 4-stroke 
outboard. DF250 won the 
"NMMA Innovation Award" 
at the 2003 International 
Miami Boat Show.

DF300
DF300, the industry’s 
first 300HP V6 4-stroke 
outboard, and first 
outboard to utilise an 
electronic remote 
control wins the “NMMA 
2006 Innovation Award”.

DF350A
Suzuki introduces DF350A 
350 HP V6 4-stroke 
outboard. New flagship 
model features innovative 
Contra-Rotating Propellers 
and wins the “NMMA 2017 
Innovation Award”.

DF200AP
DF200A/DF200AP 4-stroke 
outboards based on in-line 
4-cylinder engine of the DF175 
appear. DF200AP has Suzuki 
Selective Rotation, the world's first 
technology to integrate both regular 
and counter rotations of a propeller. 

DF175A/150A
The newest models, 
DF175A/DF150A, 
have enhanced 
driving performance 
and fuel efficiency by 
adopting advanced 
technologies 

1965 1977 1987 1994 1997 2003 2006 2014 2017 2018

NMMA Innovation 
Award in 2017
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2020 Suzuki KATANA 
Introduced at World’s Leading 
Motorcycle Shows

The Black Colour Version 
KATANA Introduced at EICMA, 
Milano, Italy
At the EICMA, the world’s largest motorcycle 
show which attracted 750,000 visitors last 
November, Suzuki premiered the striking, new 
black colour edition of the all-new KATANA. This 
version’s more rugged look and distinct 
personality drew large crowds and strongly 
impressed the international media. 

At a special exhibit corner in its booth for the 
all-new KATANA, Suzuki introduced the model and 
its worldview. Exhibits included past models of 
the KATANA, models fitted with exclusive 
equipment, customised versions and accessories 
and specialized apparel. Four authentic Japanese 
swords (          ), were also displayed, catalysing 
the attention of the visitors to the booth. The 
sword embodies the precise attention to detail 
that is so important in the all-new KATANA. 

 As at the INTERMOT earlier in the year, visitors 
were given a chance to participate in the “Suzuki 
VR Experience”. Through VR, participants 
experienced the excitement of riding all three 
models: the GSX-R1000/R, the V-Strom 1000 and 
the V-Strom 250.

The motif of the original 
KATANA transformed into a 
modern look - a sleek, 
sporty profile with sharp, 
sweeping lines.

The vertically stacked 
LED headlight and 
LED front position 
lights create a 
distinctive face.

Test Riding the All-New Suzuki RM-Z250 
Suzuki introduced the completely redesigned all-new 
RM-Z250 by inviting 6 press companies from 2 countries 
(5 US magazines, 1 Canadian magazine) for a test ride 
held at Meihan Sportsland circuit in Nara prefecture, the 
west of Japan last September.

The Suzuki engineering philosophy emphasises “The 
Winning Balance” comprising a Run-Turn-Stop trifecta 
of performance. The new engine has increased power 
across the board and class-leading electronics, a lighter 

SPECIAL

frame and swingarm plus 
updated suspension for 
even better handling.  It 
also has a completely new 
styling design. After the test ride, journalists were 
impressed with the RM-Z250’s exceptional cornering 
capability, excellent ride quality, more responsive 
engine and a more progressive feel to the brakes. They 
noted the bike felt lighter and more nimble but with 
more power. 

The RM-Z250 certainly is a bike that has what it takes 
to lure top talent to the racing scene in 2019. 

999cm3 inline-four engine for powerful 
acceleration. This litre-class bike delivers easy 
control and a comfortable riding position on city 
streets or winding country roads. Standard 
equipment includes three-mode traction control, 
Brembo radial mount front brake calipers and 
more. The all-new KATANA manufactured in Japan 
is being introduced to global markets from the 
spring of 2019. 

At the show, Suzuki also premiered the all-new 
RM-Z250, as well as the new 35kW version of 
GSX-S750 and the updated flagship model 
GSX-R1000/R.

Katana

Katana
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Suzuki Announces New Team 
for the 2019 MotoGP Season
Suzuki Motor Corporation is proud to announce that a new 
Team SUZUKI ECSTAR is challenging this year’s FIM* Road 
Racing Grand Prix (MotoGP), the world’s premier motorcycle 
racing series.

*Fédération Internationale de Motocyclisme

Suzuki has further enhanced the acceleration perfor-
mance of its racing machine GSX-RR, which is installed with 
an in-line four-cylinder engine, while maintaining its high 
cornering performance. Competing aboard the GSX-RR this 
season, Team SUZUKI ECSTAR’s riders are Alex Rins (Spain) 
and rookie Joan Mir (Spain). Rins placed 5th for Suzuki in last 
season’s MotoGP class and Mir stepped up from Moto2 class. 

During 2018, Team SUZUKI ECSTAR, which has been 
participating in MotoGP since 2015, finished 2nd four times 
and came in 3rd five times in 19 races. Races this season will 
be held in 15 countries, beginning with the Qatar GP on 10th 
March and finishing on 17th November with the Valencia GP.  

Suzuki will be looking to surpass last season’s 
performance, constantly aiming to finish on the podium 
while strengthening development of its machine. This 
feedback will promote the creation of better and more 
attractive products.
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Genoa Boat Show ––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Suzuki’s New Multi-Function Display and 
Exciting New Models Introduced
At the Genoa Boat Show, the newly developed Suzuki Multi-Function 
Display series (7, 9, 12 and 16-inch screens) and all-new large outboard 
motors DF175A and DF150A were premiered. The press event attracted 
hundreds of attendees, media, boat builders and dealers from Europe 
and around the world. Through the test rides of 12 boats equipped with 
the new products, the attendees experienced the superior 
performance of these new products, and showed positive feedback.

It was noted that the launch of the DF175A and DF150A will 
undoubtedly strengthen Suzuki’s position within this key horsepower 
sector of the market. Customers will benefit from Suzuki’s core 
technologies all geared up to deliver outstanding power and exciting 
performance together with superior fuel efficiency – all from a super 
compact and lightweight unit.

The new Multi-Function Display connects the boat driver with the surrounding 
environment, offering access to all the information needed for a comfortable and ultimate boating 
experience. On top of that, the screen gives easy access to engine data in a single clear view. The 16-inch screen is 
the largest size offered by any outboard manufacturer.

The new colour addition, white, to the small models DF4A/5A/6A and 9.9B/15A/20A, was also premiered and caught 
visitors’ attention.

Paris Motor Show ––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Suzuki All-New Jimny and Vitara Facelift 
Presented at the Show  
At the Paris Motor Show, Suzuki proudly showcased two distinctive models: 
the all-new Jimny and the Vitara facelift. 

The all-new Jimny now has even more functionality and practicality in 
both its appearance and performance while still maintaining its core 
concept as the "one-and-only, small, lightweight 4WD vehicle". A special area 
was dedicated to showing the Jimny heritage, which extends back almost 50 
years from the first generation LJ10 to the new fourth generation Jimny.

The Vitara facelift, marking its 30th year milestone in 2018, has evolved to a more 
sophisticated design with vertical chrome accents on the five-slotted grille, and new LED 
rear combination lamps. For the European market, preventive safety features such as blind 
spot monitor and rear cross traffic alert have also been newly added. 1.0 BOOSTERJET 
direct-injection turbo engine which balances power and environmental performance is also 
available in addition to the well-received 1.4 BOOSTERJET engine.

Many other cars were also displayed at the booth. In the ALLGRIP area, Suzuki’s four-wheel drive models featuring 
ALLGRIP PRO (Jimny), ALLGRIP SELECT (SX4 S-CROSS, Vitara) and ALLGRIP AUTO (Ignis, Swift) were displayed. In the Hybrid 

area, the Ignis, Swift and Baleno equipped with Suzuki’s 
original mild hybrid system, SHVS, a compact and lightweight 
unit that incorporates ISG (Integrated Starter Generator) and 
a 12V lithium-ion battery, were on display.

Visitors queued up to enjoy the VR (Virtual Reality) driving 
simulators of Swift Sport and Jimny. On the simulator, visitors 
could experience by VR the excitement of driving off road with 
the Jimny on snow, sand and rocks, or the pleasure of being 
behind the wheel of a Swift Sport on highways and winding 
forest roads.

 

Alex Rins
Nationality: Spain
23 years old (8th December 1995)

2016 Moto2 class final ranking 3rd  
2017 MotoGP class final ranking 16th 
2018 MotoGP class final ranking 5th   

42Joan Mir
Nationality: Spain
21 years old (1st September, 1997)

2016 Moto3 class final ranking 5th 
2017 Moto3 class final ranking 1st
2018 Moto2 class final ranking 6th 

36

Shinichi Sahara
Team Director

Davide Brivio
Team Manager

Ken Kawauchi
Technical Manager

Team SUZUKI ECSTAR for 2019 

2019 GSX-RR machine specifications
Overall L x W x H: 2,096mm x 720mm x 1,140mm 
Wheelbase: 1,457mm 
Engine Type: Water-cooled, 4 Stroke in-line 4 cylinder, DOHC 4 valve 
Displacement: 1,000cm3 
Maximum Output: Over 176kW (240 PS)
Maximum Speed: Over 340km/h

Gearbox: Six-Speed, Seamless System 
Chassis: Twin-spar aluminium
Front Suspension: Inverted fork 
Tyres (Front/Rear): 17” / 17” 
Brakes: Carbon/Steel disc 
Weight: Over 157kg  

suzuki-racing.com



engine on the earlier model, the Ciaz has increased power and 
torque. The Ciaz was introduced to the Indian market first, 
then to the Middle East and Africa.
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AUTOMOBILESAUTOMOBILES

From  New Zealand––––––––––––––––––––––––––––––
Suzuki Swift Sport Named to 
Two Top Awards
In New Zealand’s largest 
ever public motoring 
vote, more than 53,000 
Automobile Association 
members and readers of 
the NZ Herald Driven have 
chosen the Swift Sport as 
the 2018 Car of the Year. 
It was also voted Best in 
Class in the micro/light 
car segment. In addition 
to the readers’ vote, nine 
motoring journalists and AA representatives evaluated the 
finalists with road tests on the Pukekohe Park racing circuit. 
Driven editor Liz Dobson praised Suzuki for “delivering a 
well-balanced compromise between driving fun and everyday 
practicality with its Swift Sport.”

These latest accolades came on the top of rising sales of 
new Swifts in the local market. General Manager of 
Automobile Marketing 
for Suzuki New 
Zealand, Gary Collins 
said “There has been 
a substantial increase 
in demand for the 
Swift Sport this year, 
with sales up by 58 
percent over 2017.” 

From Lebanon––––––––––––––––––––––––––––––
Suzuki and Bazerji Celebrate Golden 
Jubilee Partnership
Suzuki automobile distributor, G.A. Bazerji & Sons s.a.l. (GABS), 
celebrated its 50-year relationship with Suzuki Motor 
Corporation. In 1968 GABS imported their first Suzuki 
automobile to Lebanon. A half century later the partnership has 
given Suzuki a solid position in the Lebanese market and 
earned GABS recognition for having consistent marketing in 
the region. 

At an event in Beirut in October, Managing Director Nabil G. 
Bazerji joined Japanese Ambassador and other VIPs to 
commemorate the Golden Jubilee. Guests, including business 
partners, friends, Suzuki delegates and the media were able to 
see a display of Suzuki automo-
biles that included the first model 
imported. M.D. Bazerji in his 
remarks noted that “Suzuki has a 
solid reputation in producing the 
perfect cars suitable for all 
regions and conditions.”

Suzuki announced that the Ciaz produced in India underwent 
a facelift in the summer of 2018. Refinements were made to 
the exterior, interior and engine for this medium-sized premi-
um sedan. These changes should further attract interest in its 
target markets. 

Some of the new exterior features are the LED projector 
headlamps, an elegant front bumper and a sleek 
front grille. The model also has added chrome 
accents on the instrument panel and door 
ornaments which complete the 
higher-textured, sophisticated interior.  
And by incorporating a new 1.5 litre 
petrol engine in place of the 1.4 litre 

When a new Suzuki Cultus rolled off the assembly line in 
August 2018, it represented a remarkable accomplishment for 
Pak Suzuki Motor Co., Ltd., the car’s manufacturer. It was the 
2 millionth automobile produced since Pak Suzuki, a joint 
venture between Suzuki and Pakistan Automobile Corporation 

From Pakistan––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Suzuki Reaches 2 Million Unit Production Mark  in Pakistan 

––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Ciaz Facelift Introduced in India, Middle East and Africa

AFF SUZUKI CUP 2018 was held from 7th November to 15th 
December 2018 and Vietnam won the championship, its 
second time for glory since 2008.

The tournament format has been changed so that each 
participating country hosted at least 2 home games (except 
qualification round). Thanks to the new format, total 
attendance for this year’s championship reached 755,000, 1.5 

From the ASEAN Region––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
AFF SUZUKI Cup - Decade of Success Builds Football Enthusiasm in ASEAN

times that of 2016. 
Suzuki began title sponsorship of the tournament in 2008 

and the 2018 championship marked the 10th anniversary as 
“SUZUKI CUP”. Together with fans and championship staff, the 
AFF SUZUKI CUP has created sensational moments and 
unforgettable memories which embody Suzuki’s corporate 
slogan, “Way of Life!”

started production of the 
Fronte in 1982. In 
November, Suzuki Motor 
Corporation Chairman 
Osamu Suzuki welcomed 
guests to a ceremony 
celebrating this milestone 
held at the plant. VIP 
guests included the Prime 
Minister’s advisor, Abdul Razak Dawood. 

Now over half the automobiles sold in Pakistan bear the 
Suzuki name. Models produced and sold are mostly based on 
Japan’s mini-cars including Fronte, Carry, Jimny, Alto and 
WagonR equipped with 0.8  litre  to 1  litre engines. 
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MOTORCYCLES MOTORCYCLES

From France––––––––––––––––––––––––––––––
Suzuki Uses VR to Let Fans Experience 
the Thrill of Competing in Motocross
Suzuki’s fans at the SX of Paris were treated to much more 
than just the chance to watch great supercross performances 
on the track where Amexio Suzuki, Suzuki JPM Racing and JGR 
Autotrader Yoshimura Suzuki carried the Suzuki colours. While 
crowds enjoyed the competition, thanks to VR, fans in the 
paddock had a chance to feel like they were truly aboard for 
an exciting motocross experience.

In the infield, 33,000 spectators discovered what it is like to 
ride on Europe’s biggest supercross track as an elite Suzuki 
competitor. A smaller group of 400 was able to mount a virtual 
RM-Z450 suspended on a dedicated spring and use VR 
equipment to get an even more realistic taste of the thrill of 
competition. On the race weekend alone, 200,000 
experienced the Suzuki VR race on social media.

From India––––––––––––––––––––––––––––––
Suzuki Gixxer Cup Has Been Nurturing 
Local Talent Since 2015
Since its launch in 2015, Suzuki Gixxer Cup has established 
Suzuki’s global racing heritage in India, while also evolving 
into one of the most exciting platforms for India’s young and 
budding motorcycle racers. 

The 2018 season of the Suzuki Gixxer Cup that concluded 
with the fourth round at Buddh International Circuit, Greater 
Noida, in November, provided a weekend of thrills for racing 
enthusiasts. Chennai’s Joseph Matthew clinched the 
championship for the second consecutive season, riding on a 
remarkable string of 6 first place finishes at Kari Motor 
Speedway earlier in the season.

During the final round, Suzuki Gixxer Cup racers also tested 
their mettle against Asia’s best racers, lining up on the 
common grid at both 
races of the Asia Cup of 
Road Racing. The Gixxer 
Cup championship is now 
an important avenue for 
rider development, and 
also an excellent place to 
showcase the Gixxer SF. 

From Colombia––––––––––––––––––––––––––––––
Suzuki Looking Good at Colombia’s 
Largest Trade Show 
Suzuki Motor de Colombia’s success-
ful presence at the International 
Motor Show 2018 in Bogota last 
November was highlighted by 
presentation of the new INTRUDER 
with its Fuel Injection system. The 
INTRUDER’s unique design and high 
technology features were the main 
focus of attention. Providing an excellent venue for Suzuki to 
launch new models, Colombia’s most important industry trade 
show attracted over 200,000 visitors. Members of Suzuki’s 6 
clubs, which have a hundred members, also joined the festivities. 

 

Suzuki’s “Mobile Showroom” 
Takes Brand on the Road 
Suzuki is building brand awareness in Colombia with “Mobile 
Showroom”. Outfitted with specialised technical service, spare 
parts and Suzuki branded apparel, the showroom is traveling 
around the country to reach towns and cities where Suzuki is 
less well-known. For existing customers, the showroom offers 
loyalty activities while at the same time bringing showroom 
tools to help open new markets around the country. 

From Sri Lanka––––––––––––––––––––––––––––––
Suzuki Gixxer Owners Club 
Unforgettable Motorcycle Journey
Suzuki Motors Lanka 
Limited (SMLL) organised 
a Gixxer owners’ tour 
event last summer that 
traveled 204 km around 
Sri Lanka with Suzuki 
flags flying from their 
motorcycles. The event, 
part of SMLL’s marketing activities, began in the busy streets of 
Colombo, out into the countryside and ended with a barbeque 
and camp at the enchanting Owinka Lake Resort. Gathered 
around the campfire as one Suzuki Family, the riders enjoyed 
their overnight stay alongside Lake Bolgoda. It was easy to see 
from the riders’ enthusiasm how the Gixxer spirit is sparking 
brisk sales of Gixxer, especially among young Sri Lankans.

From Vietnam––––––––––––––––––––––––––––––
Nation’s Top Dealers Treated to Trip to 
See MotoGP and AFF Suzuki Cup
Suzuki’s top dealers in Vietnam were rewarded for their perfor-
mance by a trip to Malaysia to cheer Team SUZUKI ECSTAR at the 
Sepang MotoGP and to attend the AFF Suzuki Cup to cheer on 
their country’s team. At the MotoGP 10 representatives from 
Vietnam’s top 5 sales dealers watched Alex Rins’ dramatic 
second podium win as the first part of their 3-day visit.  

At the AFF Suzuki Cup qualifying round they cheered on the 
Vietnam team to victory. Vietnam later went on to win the 2018 
AFF Suzuki Cup. When the visitors returned home they had a firm 
vision of how the Suzuki brand is impacting the market through-
out ASEAN.

From Mexico––––––––––––––––––––––––––––––
INTRUDER’s Launch Impresses Media 
with Test Rides from Guadalajara
The launch event of the new 
Suzuki INTRUDER was held last 
November in Guadalajara with 
two days of media activities 
including test rides. On the first 
day, participants took to the 
road from Guadalajara to 
Tequila and the following day, 
riders could test-ride the 
INTRUDER on a course designed 
and supervised by professional 
rider David Sanchez. The test 
rides impressed the media 
attendees with the INTRUDER’s 
elegant style, reliable function and robust performance.

An evening presentation by Suzuki Motors de Mexico’s 
President Tadashi Tahara highlighted the outstanding 
characteristics of the 150cm3 displacement INTRUDER and the 
features riders were able to test in real time both on local 
streets and on the open road. Of particular note was the 
INTRUDER’s front wheel ABS, the only model in its displacement 
class to have this component.

From Puerto Rico––––––––––––––––––––––––––––––
Department of Public Security Counts 
on Suzuki Motorcycles
Suzuki Del Caribe has received a purchase order for 150 
fully-fitted Suzuki Boulevard VL800 motorcycles for the Puerto 
Rico Police. In taking delivery of the first 35 units, Governor 
Ricardo Rosselló announced that the bikes will be deployed in 
San Juan, Bayamon and Carolina and will provide more patrols 
and faster response times by law enforcement. Suzuki has 
been supplying Puerto Rico for 14 years and now occupies 
80% of the motorbike fleet.

Puerto Rican authorities and officers have been impressed 
by the comfort and reliability of Suzuki’s motorcycles and 
have placed close to two thousand units in the field. The 
Department of Public Security will deploy additional units in 
the future, especially in mountainous regions where the 
excellent performance of Suzuki’s motorcycles has been 
demonstrated.
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From South Africa –––––––––––––––––––––––––––––––
Suzuki Auto South Africa Shows Off 
Suzuki Brand at Cape Town 
International Boat Show
The 2018 Cape Town International Boat Show was an excellent 
chance to showcase products in a relaxed venue. Suzuki South 
Africa displayed Suzuki powered fishing boats provided by their 
dealer Atlantic Suzuki, and Sensation Boats were fitted with the 
ultimate DF350 Suzuki outboard. Both white and black engines 
were on display.

Although primarily focused on yachts, the Cape Town event 
did feature a motor boat section and the number of exhibitors 
and visitors increased from last year. As a popular event for 
families and boating enthusiasts, the Cape Town show was a 
good opportunity for Suzuki to build brand recognition. 

From Cambodia–––––––––––––––––––––––––––––––
Suzuki Portable Outboard Motors to 
Improve Local Fishermen’s 
Performance
HULL Cambodia (Thai Suzuki dealer) has been conducting 
market exploration in Cambodia to find ways to make boats used 
by fishermen more efficient, economic and dependable. The 
Great Lake Tonle Sap, site of the trials, is a major fishing location 
with as many as 2500 boats almost all of which use general 
purpose engines with an extended propeller shaft which are 
called long tails. 

Suzuki is installing the DF6A and the DF30A 4-stroke 
outboards for the local fishermen to test the benefits these 
products provide. The DF6A is compact and lightweight and 
offers mid-range torque for quick acceleration and the DF30A 
offers Lean Burn with Battery-Less Fuel Injection for quick 
start, awesome performance and superior fuel economy. The 
trial project is showing the reliability and economical 
operation of the Suzuki Outboards as well as their superior 
environmental impact. 

From Australia–––––––––––––––––––––––––––––––
Suzuki Chosen Again as Preferred 
Partner for Marine Rescue
Haines Suzuki Marine and Marine 
Rescue NSW (MRNSW) announced 
in November that their life-saving 
partnership has been extended for 
a further four years. The renewed 
supply agreement to 2022 means 
Suzuki will continue to be the preferred power of choice 
across MRNSW’s outboard-powered fleet and the two 
organisations will also undertake further joint-community 
work to promote water safety. 

Head of Haines Suzuki Marine, John Haines, announced the 
partnership renewal. Also in attendance was Commissioner 
Stacey Tannos from State Headquarters. “Suzuki Marine has a 
well-earned reputation for top class products and service. This 
new agreement ensures we can continue to power our fleet 
with the highest standard of outboard motors, with competitive 
pricing and reliable servicing,” said Commissioner Tannos. 

From Colombia–––––––––––––––––––––––––––––––
Suzuki Marine Festival Along 
Colombia’s Caribbean Coast
Suzuki Colombia’s Sales, Service and Spare Parts Team 
brought the Marine Festival to five cities on Colombia’s 
Caribbean coast in August. The five cities were Monteria, 
Barranquila, Magangué, Necocli and Aguachica. The Festival 
positioned the Suzuki brand through recreational activities 
and navigation test rides and also promoted sales of Suzuki 
4-stroke Outboards. 

Suzuki Colombia staff provided free check-up service, 
training for mechanics and advice on 
the use of genuine spare parts and 
recommended lubricants. This empha-
sis on after sales service demonstrated 
Suzuki’s commitment to this growing  
market and built trust among existing 
and prospective customers. As a result 
of Suzuki Colombia’s efforts at the 
Festival, the Suzuki name is now more 
familiar and more broadly recognised.

From Italy–––––––––––––––––––––––––––––––
Suzuki Proves its 4-Stroke Outboard’s 
Excellent Performance and Durability
Aboard her Focchi 730 Pro RIB outfitted 
with a Suzuki 4-stroke DF200ATL, the Italian 
racer, Caterina Croze, finished second in the 
2018 Italian Endurance Championship. 
Croze says she is happy to use the Suzuki 
4-stroke 200hp outboard in competition 
with other racers who usually choose 
2-stroke outboards. Suzuki 4-stroke’s high 
performance and excellent weight/power 
ratio along with good stability and reliability 
gives her an edge.

When not competing, Croze is an entre-
preneur who enjoys travelling around Italy 
searching out ports and marinas where she can launch her 
boat. “I'm a boat owner who loves boating, I do it as often as 
I can, always with a RIB Focchi and a Suzuki 4-stroke!"

From France–––––––––––––––––––––––––––––––
Extraordinary Adventure Features 
Suzuki Marine Brand
Suzuki France’s partnership with 
2018 Route du Rhum was a 
wonderful opportunity for Suzuki 
Marine to showcase its brand.  The 
single-handed yacht race from 
St-Malo, France, to Guadeloupe in 
the southern Caribbean is an 
adventurous test of tenacity and 
endurance that fits with Suzuki’s 
emphasis on the values of strength 
and reliability. 

During its celebration at the village of St-Malo,4 Suzuki cars 
and the flagship DF350A were displayed and attracted over 1.3 
million onlookers. Suzuki also supported the Route de Rhum 
by powering all of the 40 safety boats with Suzuki Outboard 
Motors at the start of the race and also at the finish.

HQ News

The Suzuki “kupo” 
- New Concept in Mobility 
  Exhibited at Super Welfare Expo
Suzuki introduced the kupo, a new concept in personal 
mobility, at the 5th Super Welfare Expo in November 
2018 in Tokyo. Suzuki has participated in the Expo 
sponsored by the People Design Institute since 2015. 
The kupo is not just an electro-powered assisted walker. 
When in the push-mode it can also be used as a 
shopping cart and then in drive-mode can transform into 
a self-propelled wheelchair. Kupo’s multiple use allows 
the elderly to actively go out, travel further in comfort 
and perform additional tasks while outside the home.

Whether on two wheels or four, on the ground or on 
the water, Suzuki understands mobility and is proud to 
use its expertise to make life easier for those who need 
help in getting around in their daily lives. 

Drive modePush mode


